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New one-stop real estate experience hits town

This style of property retailing will attract foreign investors to local offerings, says managing director

By Zoe Phoon

mother private sector inftlative
has nnevalesd & ma rtr:lirrg
oncept that aims to create
greater intErmational awareness
of Malaysian properties. This is
th r-:_:-l.lqh the Kuala Lumpur Relad
Property Centre (KLRPC),

Marketing reseanch and develop-
ment company Asia Move Machine
Sdn Bhd (AMM) has done a year of
extensive RED and now wants to
make Kuala Lurnpur “its first suc-
cess SOy .

AbAbA will soon be exploning
olher rmarkets in Asia as part af its
regional expansion plan fer the
next bao years, ﬁun:&mg director
Stephen Hodgson said,

"KL is recognised as a shopper’s
paradise, 30 why not add property
to the list? We see an opportunity
to extend a new and -!lll_'tl‘r'l-ll'r'-l"t
way to property marketing prac-
tices in the local secondany market.

“We realised KL can benefit
greathy through our interpretation
nf.'.s one-stop progerty shop,” he
said,

The government's initiatives ta
do away with the Real Property
Coasng Tax and relaxation of the

Foreign Investment Commitice
guidelines, Hodgson said, have
creabed newy interest among inter-
national buyers and investors, not
only in KL% Golden Triangle but in
the surrounding areas as well,

W believe the lsunch of ELRPC
will parrow the gap and provide a
migch nedded bridge ... we hope
it will be embraced by the prop-
erty commaunity o successhully
increase international avwarneness of
balaysian real estate.”

O KLRPC™S relevanoe to the
bdalaysia My Second Home
(MM2H) programme, Hodgson
moted that the one-stop outhet’s
strategic location within KL's tourist
district and prime shopping area
“alse scts a5 a front desk”™ for the
Tourisrm Department.

“We're overwhelmed by the
interest we receive al KLRPC from
OErIEas WisilOrs passivg our centre
daily,” he added,

AMM sales and marketing man-
ager Catherine Chong said fnding
a property has mu'er?:ee-n easier
with this concept, which & b
popular in Ewrope. Similar els
are catching on i Hong Kong and
Tabwan.

AMAMA, she said, braught this

concepl under the propertrack,

com brand name ko KL through its

3,5008q ft KLRPC to “embrace a
nEw iﬁl? of property retailing™
Located on the ground floor of
the UOW Centre in Jalan Pinang
and directly opposite the Kuala
Lumpur Comaention Centre atb KL
City Centre, it showeases residen-
tial pro o3 in the Klang Yalley
handled by licensed real estate

agenis, The stock will be extended

to other property types and loca-
tions, locally and regicnally, at a
later stage.

Al KLEPC, which is open seven
days a week, buyers and inves-
tors can browse products for free,
without having to drive around
seeking out the right property.

For easy browsing, Chong aid,
detailed ml‘ﬂrnul:ucrn is prowvided
an each ricpid i &
systernatic reull -:Ius tem
h:;‘lill'[\] and price, & p';}!.uﬁ:pﬂl'ttd
by brochures to assist potential
b in visualising the property
before physical inspection. All the
transactions will be condwcted via
the real estate agents

Tor reach the beoadest audience

ssible, KLRPC i also supporied

y propertrack.com’s interacthe

KLRPC alms to alsa ~ There's oppartunily for an alter-

act as a front desk native way to secondary

for the MMIH pro- properties, says Hodgson.

gramme,

online Iistingl':wi:e that includes  suit all 15

comprehens rty searches KLRPC, Chong added, is the first

with location I'I'L':p-!., lcality infor-
maticn, downloadable brochures,
a4 well a8 personalised o
matching senice via email

other means. The portal’s services
come in a range of packages Lo

of AMBA'S products and sendces
urnder propertrack.com, targeted
for launch after Chinese Mew Year,
to provide & consolidated market-
ing platform to enhance the pro-
cess of baying and selling property.



